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This paper aims to discuss the current image of a tourist visiting Russian historic towns. In the light of G. Richards and J. Wilson’s theory concerning cultural branding and the role of thematisation in this process, we will consider the transformations of tourist image in three Russian historic towns (Rostov-the-Great, Pereslavl-Zalessky and Suzdal) during the post-Soviet period.
According to Richards and Wilson, the term “thematisation” means creating a theme for the places’ narrative. The matter is that all the remarkable cultural projects and events held in aforesaid towns are organized for tourist audience and are related to the image of an old provincial city from mythical times, very different from modern cities with their up-tempo life. The examples of this thematisation could be found in such projects as Princess Frog Museum or “Old days alive” festival in Rostov, Berendey House in Pereslavl, Russian Fairy tale festival in Suzdal et cetera. These examples allow us to consider the new image of tourist and his goals in visiting such places. Guide books and tourist websites present an image of a tourist as a metropolitan citizen tired of the bustle of big city life and looking for a “fairy tale” to escape to. 
[bookmark: _GoBack]This thematisation could be called a reminder of the Golden Ring brand which is very present in every town on this route. It makes these towns very similar to each other and also keeps them in a situation of lack of development. This is why these towns, on the one hand, should follow their initial strategy and continue to be the “towns of the XIX century”. On the other hand, they should develop to attract more tourists. They should invent an original strategy of branding and a specific tourist policy to take higher market position.
The paper includes results of field research (2013) and analysis of touristic sources.
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